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Store Launch

at Manar mall

Case study
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¢ Increase Footfalls
e Store Launch Activities
e Social Media Promotions
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52 Houwrs of Exclusive tashanmal Experience

Online and Offline Promotions
For The Store Launch
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Qisgnyer, Calmimie. Lite
Hanar Hall, Ras Al KHaimaF

Influencer Marketing to promote the event
Buzz on social media.
Cube designs for Store

Live Calligraphy on Products at the Store

Brand Architects and Designers of Demand
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Customized products by the
Engraving Professional

Brand Architects and Designers of Demand




