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BEHILIPS

PROJECT / THE BRIEF

Executed highly effective campaign and
POSMs to position the Philips AirFryer
XXL as the ‘Ideal Healthy Family Kitchen
Appliance’ and make it a category leader.
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Retail Branding and POSM
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introducing the new
Avance XXL Airfryer

Home-cooked meals
Just got effortless
Smarter. Easier. Tastier.
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