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Brand Architects and Designers of Demand



PHILIPS

PROJECT / THE BRIEF

Executed a dynamic campaign to
enhance brand visibility and drive
consumer engagement by showcasing
the unique features of Philips OneBlade.
Our strategically designed and visually
compelling POSM and flyers successfully
increased product awareness and
encouraged purchase decisions at the
point of sale.

Brand Architects and Designers of Demand




Flyers & POSM
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Run time: 60 mins

Charging time: 1 hr

Battery type: Lithium lon

Do it all with OneBlade Pro

Designed for long-lasting performance”®

OneBlade Pro
QP6505/23

Attachment:
9-length precision
comt (0.5-7mm)

Replacement blades
sold separately.
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OneBlade Pro

Trim, edge
and shave wil
‘OneBlade Prc

Gentle on skin, tough
on any length of hair
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