
LULU BARSHA

3000

Approximate

FOOTFALL

30

Number of

INQUIRIES

LULU KHALIDIYA

2500

Approximate

FOOTFALL

26

Number of

INQUIRIES

You know what  they say.  “Great  minds  d iscuss  ideas .”  Let ’s  hear  yours  at  nicholette@prismads.com  

T h e  P r i s m  N e w s l e t t e r

6 nat ional i t ies s itt ing s ide-by-side and working together – with the occasional  workplace 
disagreements,  ranging from smal l  spats to week-long s i lent treatments.  But unl ike other 
mult i-cultural  off ices in Dubai ,  we at Pr ism are in the business of communicat ion.  To del iver 
the most effect ive communicat ion strategies to our c l ients ,  we f i rst  need to br idge the 
language barr iers among ourselves,  l ike learning new words from each other 's  languages.

June is Effective Communications Month ,  a  t imely reminder for us that there’s a lways room 
for self- improvement.  Let 's  just think of i t  as a Mid-Year ’s  Resolut ion,  shal l  we?

For  one n ight  on ly,  we t raded our  everyday casua ls  for  a  more  sty l i sh  posher  look .
Rubbing e lbows wi th  some of  Duba i ’s  top bus iness  persona l i t ies ,  the  Pr i sm Team attended 
Bus iness  Network  Internat iona l ’s  (BNI)  G i f tar  last  22  May at  the  Mi l lenn ium Ai rport  Hote l ,  Duba i .  
A l l  proceeds  f rom the  event  went  to  the  Basma Programme of  the  A l  Ja l i l a  Foundat ion .

AN IFTAR WITH THE
GIFT OF SMILES

HERE’S A PICTURE
OF A TYPICAL DAY IN THE AGENCY:
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Objective: To drive awareness of Philips' and Sadia's 
versatile range of products and engage their common 
target audience (mothers) in a way that appeals
to the emotion.
 
Challenge: To break through the shop floor ‘clutter’ of 
discounts during the annual Lulu Food Carnival
from 27 March to 9 April 2019

COOKING UP AN INSPIRATION
WITH PHILIPS AND SADIA

Creative Strategy: We saw an opportunity to bring 
together 2 of our biggest clients with the ‘Kitchen 
Inspiration’ campaign. A typical Lulu Food Carnival 
special offer with a twist: a live in-store cooking 
competition with the brand new Philips Airfryer XXL
as the grand prize.
 
Strategic Creatives: Vouchers, Flyers, Event Branding 
(Stage Backdrop, Table Branding, etc.), Arabic and 
English Recipe Booklets.

PICKING UP SOMETHING NEW EVERY DAY
We asked some of our team members what foreign words they learned at work.
Their answers may surprise you

Maleem (Arabic for 'Sir' or 'Boss').

I learned it from Hani. To be used

in case someone's angry with you.

Just make sure he speaks Arabic.

- Binu, Studio Manager - Manahil, Assistant Account Manager

Comede (Sinhalese for 'How are you?').
I first learned it from my father who's
half-Sri Lankan, and I've been using it
with my Sri Lankan colleagues to
express my appreciation for all the
hard work they put in. 

Inshallah & Khalas (Arabic for
'God willing' and 'Done').

Before moving to Dubai, I have not
even heard of them. Now, I use these
words on a daily basis!

- Pratibha, Account Manager

Mafi Fulus(Arabic for 'No money').
I asked Sayed how to say it as a joke!

- Aj, Designer

Results:

Total  number of

REGISTRATIONS 60 Total number of

PARTICIPANTS 24

FOR BOTH LULU BRANCHES


